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Nature’s Own and Greening Australia acknowledge and pay respect to 
the past, present, and emerging Traditional Custodians and Elders of this 

nation and recognise the continuation of cultural, spiritual, and educational 
practices by Aboriginal and Torres Strait Islander peoples.

We pay our respect to the Kaurna, Gundungurra, Tharawal, and Dharug 
people whose land we are helping to restore and rejuvenate in 2022. We 
acknowledge the Traditional Owners of Kaurna Tarntanya and Benkennie 

hold profound knowledge of land management, each specific and unique to 
their land, which has been practised for thousands of generations.

AC K N O W L E D G E M E N T 
O F  C O U N T RY



About Greening Australia

Greening Australia has been restoring Australia’s unique landscapes and protecting biodiversity at scale through 
collaborative, science-based programs for 40 years. Greening Australia is committed to tackling Australia’s greatest 
environmental challenges in ways that work for communities, economies and nature; planting millions of native 
trees and plants, protecting hundreds of native species, and supporting Traditional Owners’ aspirations for 
restoring Country. 

www.greeningaustralia.org.au 

About Nature’s Own

Nature’s Own is a Brisbane based wellness brand with a wide range of premium quality vitamin and mineral 
supplements. We’ve been inspired by the power of nature to serve happier and healthier lives since 1975. Nature’s 
Own products help support general health and wellbeing needs using high quality ingredients. We’re now taking 
a larger role in environmental wellness and sustainability supporting environmental restoration in Australian cities. 
Nature’s Own is part of Sanofi Consumer Healthcare. 

www.naturesown.com.au

To recognise the impact we know we need to make to give back to nature, this year Nature’s Own have launched 
a three year partnership with Greening Australia to re-green our cities and urban spaces. This report shares our 
plans for year 1 of the partnership, outlining where we will be taking action on-ground and more broadly our 2025 
sustainability commitments.

To celebrate this launch, Nature’s Own have polled the nation to gain insights on how everyday Australians are 
feeling about nature right now. The findings from our survey poll are shared within this report.
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E N V I R O N M E N TA L 
W E L L N E S S
Nature’s Own advocates wellness as an integration of many dimensions in one’s life. It is 
the active pursuit of activities, choices and lifestyles that lead to a state of holistic health. 
It extends beyond physical health and incorporates many different dimensions including 
physical, mental, emotional, spiritual, social, and environmental.1

Environmental wellness refers to our relationship with our planet, nature, and our physical 
environment. At its core, environmental wellness promotes living in harmony with nature, 
and paying respect to our ecosystem and the species that live in it too.2
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operations, including a sustainable portfolio of products 
and brands; sustainable value chain through our sites 
and supply chain; and sustainable communities through 
our people and team. 

In the past few years, we have made significant 
advancements in the areas of reducing greenhouse gas 
emissions, water stewardship, careful waste management 
and biodiversity initiatives. However, we understand that 
there is more to be done. As leaders, we hope to go above 
and beyond the standard, looking for opportunities to take 
steps for a better future for our planet. 

At a brand level, Nature’s Own is critical to the success 
of our sustainability mission in Australia. Our Australian 
manufacturing centre in Virginia, Brisbane, has a 
dedicated team developing, testing, manufacturing and 
packing high quality vitamin and mineral supplement 
products for consumers. Through our three-year 
partnership with Greening Australia to re-green our cities 
and urban spaces, we have solidified our commitment to 
environmental protection, eco-leadership, sustainability 
and our strong advocacy for environmental wellness. 

Together, we will achieve these outcomes, which are 
only made possible through genuine collaboration, 
like-minded vision, and an unrelenting ambition toward 
improving our planet. Thank you to our partner, Greening 
Australia’s CEO, Brendan Foran, and the teams that will 
bring these projects to life over the coming years. 

Above all else, we see our role as leaders in 
environmental wellness – an approach which not only 
considers the importance of sustainability and its positive 
environmental effects, but also acknowledges the 
intrinsic relationship between nature and self-care. 

To further understand the role of nature in our lives, 
we asked Australians to tell us how nature affects their 
wellbeing, relationships, and more. Nature’s role in our 
health and wellness is clear. As too is the importance of 
taking action to protect the environments in which we 
live, work and play. 

As we take steps to make a positive impact on our 
environment, I encourage you to join us on the journey.

I N T R O D U C T I O N

Almost 50 years ago, Nature’s Own was founded to help 
Australians unlock their potential through natural health. 
That guiding principle is as true today, as it was then. 

We believe nature can help us restore and re-energise 
our bodies, and it continues to inspire our range of 
consumer healthcare products. Over the years, this has 
evolved into a deep sense of responsibility to look after 
and care for nature, in the same way it cares for us.

At Sanofi, our global vision is to be a benchmark and 
leader for sustainability. Ahead of the United Nations 
Climate Change Conference (COP27), Sanofi joined the 
Race to Zero initiative, a global commitment to achieving 
net zero carbon emissions by 2050. 

To aid our ambitions, Sanofi has developed sustainability 
pillars and a roadmap detailing the steps to achieving 
our goal of net zero. These pillars span the entirety of our 

Gladys Peters, General Manager Sanofi Consumer Healthcare 
Australia & New Zealand (the makers of Nature’s Own)
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For 40 years, Greening Australia has been restoring 
Australia’s unique landscapes and protecting 
biodiversity at scale through collaborative, science-led, 
nature-based solutions. But we know that to achieve 
our ambitious conservation and landscape restoration 
goals, where people and nature thrive, it will take new 
collaborations that go beyond business as usual to 
deliver change at the pace and scale required.

Our partnership with Nature’s Own is an exciting 
step on our journey to collaborate for the biggest 
impact possible.  Together, we are looking forward to 
implementing solutions to create greener, more livable 
cities in ways that benefit communities, economies and 
nature.

Never before has the urgency and importance of taking 
bold and practical action to restore and protect nature 
been so great. Our personal, social, and economic 
wellbeing are all intimately linked with the health of our 
planet – global events such as the COVID-19 pandemic 
and increasingly frequent and intense natural disasters 
only continue to demonstrate this in our everyday lives.

Nature based solutions such as large-scale landscape 
restoration helps tackle climate change and build 
resilient ecosystems, and in turn, resilient societies. The 
findings of this report demonstrate that Australians are 
in many ways, more disconnected from nature than ever 
before. One in two Australians feel they do not know 
how they can help protect nature – a disheartening 
statistic at face value. This is why Greening Australia 
and Nature’s Own are partnering to create greener, 
more livable cities that increase access and connect 
people with nature. In doing so, we’re also providing 
avenues for everyday Australians to play an active role 
themselves in restoring our unique landscapes and 
helping nature thrive.   

While the enormity of the environmental challenges 
we face cannot be understated, at Greening Australia 
we are genuinely excited about the opportunities to 
implement transformative change through powerful 
partnerships. The growing interest and demand for 
holistic, cross-sector collaboration to solve complex 
problems will only grow. We’re proud to be at the 
forefront of this trend, driving change and delivering 
impact in partnership with Nature’s Own. 

M E S S AG E  F R O M  
O U R  PA R T N E R

Brendan Foran, Chief Executive Officer Greening Australia



Packaging optimised for 
sustainability with our boxes, 

bottles and tubs all made from 
100% recyclable material.

The Australasian Recycling 
Logo was introduced on 

our packaging to improve 
recycling outcomes.

All instore displays are either 
reusable or 100% recyclable 
and printed on FSC certified 

cardboard.

Water efficiency plans to 
optimise our use and ongoing 
water conservation practices.

Plan Bee initiative with  
native hives and bee friendly 

plants at our facility.

Onsite program to stop 
erosion, reduce runoff and 

protect biodiversity.

Composting organic waste 
and container recycling  

at our onsite cafe.

Rooftop weather station  
linked to HVAC systems to 
improve energy efficiency.

Passionate employees focused 
on continuous improvement 

in sustainability.

W E ’ R E  M A K I N G  A 
D I F F E R E N C E . 
F O R  N AT U R E . 
F O R  YO U.

We’ve partnered with Greening Australia to re-green our cities, 
bringing back nature to where it belongs. We also have a clear 
and robust eco-leadership roadmap to achieve our carbon 
neutral ambition by 2030.

And we’ve already started.



2024
AND BEYOND

R OA D M A P

Our manufacturing 
facility will install solar 
panels and harness  
up to 1GWh of energy 
per annum.

Australasian Recycling 
Label logos applied 
to all Nature’s Own 
products.

All our sales car fleet 
will be 100% hybrid or 
electric.

Nature’s Own and Greening 
Australia will reflect on our 
partnership achievements 
and explore future avenues 
for collaboration towards a 
greener future.

Biodiversity and 
biophilia protection 
program in place.

Our manufacturing 
facility will transition 
to renewable energy 
sources.

Nature’s Own will reach 
carbon neutral in Scope 
1 & 2 emissions.

Reduce Scope 3 
emissions through 
programs and 
partnerships across our 
entire value chain.

More than 90% of  
waste is reused, recycled 
or recovered and be 
land-fill free.

We will map the entire 
provenance of our raw 
materials to ensure they 
are sustainably sourced.

Redirect more than 100t 
of waste from landfill to 
compost.

Remove blister packs so 
our full product range 
will be 100% recyclable 
from home.

Nature’s Own is on track to achieve best in class certification  
recognising our sustainability standards. Together, as a business and  
with our partners, we’re ready to turn these ambitions into reality.

2022

2023



Restore urban environments to help address 
habitat and biodiversity loss, poor water quality 
and increased urban heat.

1

Support local communities to get involved in 
helping nature thrive.2

Improve wellbeing outcomes by helping 
communities and individuals connect with nature.3

PA R T N E R S H I P  G O A L S
In partnership with Greening Australia, Nature’s Own is committed to protecting and 
restoring our cities’ unique and natural environment. 

As nature’s resources help heal and nourish our bodies, we too, must protect and give 
back to nature by making necessary efforts to protect our precious ecosystems and 
environment for generations to come.

Through our partnership with Greening Australia we aim to re-green our cities through 
achieving the following goals:

Nature has always played a critical part in our wellbeing. 

We have a responsibility to take care of nature, and advocate for our urban environments 
to achieve greater harmony between people, wildlife and the habitats in which they reside. 

By re-greening our cities, we help nature to thrive and grow alongside us.



11

N AT U R E  I N  C I T I E S :  
T H E  R E S I L I E N T  R I V E R S 
P R OJ E C T

The ecological connection from the Adelaide Hills 
to the coast has been broken through development, 
farming and extractive land use over many years. For 
over 60 years there has also been a decline in health of 
ecosystems off the Adelaide coastline.3

Restoration of native habitat along the Field River 
corridor will improve water quality and restore 
threatened grassy woodlands to provide habitat and 
food sources for birds such as the yellow-tailed black 
cockatoo.⁴

The Resilient Rivers Project, located in Adelaide, South 
Australia, aims to restore the flora and fauna species of 
the Field River catchment. 

Designed to give back to the environment and nearby 
communities, the project will rehabilitate the catchment 
ecosystem, which is bordered by Adelaide’s Happy 
Valley Reservoir, Hallett Cove Conservation Park, and 
Glenthorne National Park-Ityamaiitpinna Yarta.

Field River is an exciting opportunity to demonstrate 
how science-based restoration could be rolled-out to 
other major river systems in Adelaide and beyond.

Urban river corridors are some of the most impactful 
places in our cities where we can restore natural spaces, 
with potential to rehabilitate thousands of hectares of 
natural habitat in every Australian city.

A healthy Field River helps the land and the ocean. 

Restoring Field River



Restoration for species 
Various endemic and native Australian wildlife species 
call the Field River catchment home, such as kangaroos 
and koalas. The catchment is also home to the Southern 
Lofty flock of yellow-tailed black cockatoos. 

Historically, the food source of yellow-tailed black 
cockatoos in the South Australian region were varied, 
with at least three different types of flora species as the 
basis of their diet. Today, the Southern Lofty flock relies 
largely on feasting upon Aleppo pinecones due to the 
reduction of their natural food sources.

12

To restore the flock’s native diet, the project will be 
planting local native species to supplement their diet, 
including hakea and banksia.

Populations of yellow-tailed black cockatoos in South 
Australia are varied. However, conservationists are 
concerned that populations in the Eyre Peninsula, 
further west in the state, may be extinct within years, 
signalling that critical and urgent action is required to 
support the Lofty region bird population. 

Engagement of community and 
Traditional Owners
Protecting our planet must be a collaboration between 
communities and cultures – an effort bound by the 
sharing of knowledge and a mutual passion to restore 
nature. In planning and delivering the project, Greening 
Australia will be collaborating with First Nations peoples 
and Traditional Owners, local partners, community, and 
government to prioritise the health of the environment 
and community wellbeing.

Engagement of community and 
Traditional Owners
Protecting our planet must be a collaboration between 
communities and cultures – an effort bound by the sharing of 
knowledge and a mutual passion to restore nature. Nature’s 
Own and Greening Australia will be collaborating with local 
partners, community, and government to prioritise the 
health of the environment and community wellbeing.

7 
hectares of land rehabilitated

7000 
trees and wildflowers planted

300 
community members engaged

4 
schools engaged through  

planting events

P R OJ E C T  O U T C O M E S

The project will give back to the people and land of the  
Field River catchment through achieving the following outcomes:
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N AT U R E  I N  C I T I E S :  
T H E  W E S T E R N  
S Y D N E Y  P R OJ E C T

In partnership with Camden Council, Greening Australia 
will plant 2,000 trees, wildflowers and grasses, creating 
habitat benefits for threatened and declining small 
woodland birds, such as the Flame Robin. The project 
covers all phases of nurturing a plant to give it the best 
chance to thrive, including ground preparation, planting, 
and maintenance for two years to ensure all plants are 
well established.

The Western Sydney planting will benefit the 
Cumberland Plain Woodland and Western Sydney 
Dry rainforest. Only found in the Sydney basin, there 
are less than 10% of these ecosystems left. The open 
grassy woodlands previously stretched over thousands 
of hectares and were home to hundreds of animals 
and countless species of plants. However, this vast 
ecosystem has been broken up over the last 250 years 
through farming, urban development and infrastructure 
so that there are only small pockets of intact bushland 
remaining. Greening Australia is actively working to put 
this native vegetation back to protect and restore our last 
remnants of the woodlands.

Increased nature in our cities not only benefits wildlife, it 
also has numerous benefits for people. The mental and 
physical health benefits of spending time in nature are now 
well documented. Numerous research studies from across 
the world have demonstrated that exposure to nature can 
reduces stress, anxiety, and depression and is associated 
with improvements in mood, wellbeing, attention, impulse 
inhibition and aspects of cognitive function.5

Growing research is identifying the particular 
characteristics of green spaces that are beneficial for 
physical and mental health and Greening Australia 
is applying this information to the design of their 
restoration projects.6

Location
The project will take place in Camden, New South Wales. 
The town is situated in the Macarthur region of Sydney 
and is south-west of Sydney’s central business district. 
It is estimated that the broader project site is currently 
used by over 5,000 members of the community.  

Restoring Cumberland Plain Woodland



14

The Project
Incorporating nature into Camden serves two main 
purposes. 

Restoration for community  
Building green corridors and nature-based 
spaces for recreation will encourage 
communities to reconnect their local 
environment. The project will also  include 
design and infrastructure elements to 
maximise social and health benefits, including 
community engagement such as planting days 
to help reconnect residents with nature.

Restoration for nature  
Through planting 2,000 trees, wildflowers and 
grasses, creating critical habitat is a major long 
term impact of this project. By implementing 
a ‘mosaic’ type of understory - selected plants 
to form an underlying vegetation between the 
trees and ground cover - the project introduces 
habitat benefits for Western Sydney’s declining 
woodland bird species.

14

1

2

N AT U R E  I N  C I T I E S :  
T H E  W E S T E R N  
S Y D N E Y  P R OJ E C T
Restoring Cumberland Plain Woodland
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5 
hectares of the Western Sydney 

corridor restored.

150 
members of the community engaged.

2000 
trees, wildflowers and grasses.

P R OJ E C T  O U T C O M E S
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S U R V E Y 
C O L L E C T I O N  
&  P R O C E S S
The following insights were based on the results 
of an online questionnaire that took place from 
11-18 February, 2022 among more than 1000 
respondents, commissioned by Nature’s Own. 

The total sample pool is a representative sum of the 
population.

Participants ranged from locations across Australia, 
including metro, rural, and regional areas.

The survey consisted of 39 questions including 
demographic, factual, opinion, behavioural, and 
hypothetical questions.

N AT U R E  R E P O R T 
S U R V E Y  A I M
Throughout history, nature has played a vital role 
in the wellbeing and health of people. However, 
for nature to continue its importance in our lives, 
we must seek ways to protect and understand it.

To explore our relationship with nature, Nature’s Own 
polled the nation to better understand Australia’s thoughts, 
experiences, and feelings towards nature in our cities and 
how nature affects our wellness.

These questions aim to capture a variety of insights, 
including generational experiences, family wellness, care 
and concern for nature, work, travel, and behavioural 
impacts. 

It is the intention of this study to provide a unique window 
into understanding how nature affects our wellness, and 
the broader role it plays within our own self-care rituals. 
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AU S T R A L I A N S  
A N D  N AT U R E
The role of nature in  
supporting self care 
Self-care is essential to our daily function and wellbeing. 
By practising self-care, we actively take the necessary 
steps to manage stressors in our life to take care of our 
health, mentally and physically. 

Self-care can be a variety of things and is unique from 
person to person. Nature is increasingly recognised and 
appreciated as an important factor that is inextricably 
linked to our wellbeing. Nature can impact various 
facets of our self-care, such as personal wellness, family 
wellness, and career wellness. 

Despite the demonstrated role that nature plays in our 
wellness, Australian attitudes toward nature are varied. 

Overwhelmingly Australians do not spend enough time 
in nature, with 1 in 5 admitting they spend less than 
10 minutes outdoors per day. This is well below the 
recommended 20 minutes in nature per day7 associated 
with good health and wellbeing. 

Close to 1 in 3 Australians 
do not believe that there 
is enough nature around 
where they live.

This statistic is perhaps not hard to believe when 
considering close to 1 in 3  Australians do not believe 
there is enough nature around where they live. 

Yet, research has shown depression and high blood 
pressure rates decline when people participate in nature 
related activities, such as visiting a park at least once a 
week for 30 minutes or more.8 

Providing increased opportunities for people to access 
natural greenspaces by restoring nature in cities, is an 
essential component of Nature’s Own partnership with 
Greening Australia.

The country still ranks nature as one of the most 
important issues in their community. 92% of Australians 
believe protecting natural areas in cities is important 
to provide habitat for wildlife, and 80% say restoring 
nature is important to them personally. 

Not only is nature viewed as something to be protected, 
some Australians also turn towards nature as a way to 
improve their wellbeing. The survey found more than 
2 in 3 people felt spending at least five minutes a day 
in nature is enough to improve their mental wellbeing. 
The importance and impact of nature in our cities 
is clear from the responses of survey participants, 
however, there has been a collective failure historically 
to integrate nature into our urban environments to 
ensure it is accessible to all.

Australia’s attitude to nature

40%

Do you spend less than 10 
minutes a day in nature?

Yes

No
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The value of nature among  
communities 
Although Australians value nature, and support its 
protection and restoration:

•  Close to 1 in 2 Australians do not actively go about 
protecting nature in their community, signifying a 
disconnect between attitude and behaviour. 

•  More than 43% of Australians believe protecting 
nature is somewhat urgent, but action can wait. 

•  60% of Australians say they care about nature, but 
do not know how to protect it. 

These beliefs are most prevalent from those living in 
capital cities. It is possible that the discrepancy between 
attitude and action is due to a lack of knowledge about 
nature preservation. 

Based on these insights, restoring nature in urban 
environments provides avenues to not only facilitate 
and encourage community engagement in restoration 
activities, but also demonstrates how we can restore 
nature using science-based solutions. 

When Australians were asked to evaluate themselves on 
how well they protect nature:

•  1 in 2 said they protect nature in the local 
community ‘somewhat well’. 

•  1 in 10 do not know how to protect nature at all, 
with the majority of this cohort being from the 65 
to 74 age range. 

A potential gap between Australians and our 
relationship with nature reveals itself when it comes to 
volunteering for environmental causes. A huge 68% of 
Australians admitted to never volunteering for  
eco-related causes.

Organised nature volunteering programs offer 
a particularly potent combination of benefits by 
providing exposure to nature along with opportunities 
to take positive actions for the environment while 
connecting with other like-minded people in the 
community. 

A study of volunteers participating in The Wildlife Trusts 
programs in the UK found as a result of participating 
in a 12-week nature volunteering program, 95% of 
volunteers with low wellbeing at the start of the 
program experienced significant improvements in 
wellbeing. Participants also reported enhanced levels of 
positivity, health, nature relatedness, pro-environmental 
behaviour, levels of physical activity and increased 
contact with greenspace.9, 10 

60% of Australians 
say they care 

about nature, but 
do not know how 

to protect it. 

80% of Australians 
say they understand 
the environmental 
challenges in their 

local community, but 
there is more to be 

learnt. 

Close to 1 in 2 
Australians do not 
actively go about 
protecting nature.  

68% of Australians 
admitted to never 
volunteering for  

eco-related causes. 
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N AT U R E  A N D  
O U R  F U T U R E

 
Looking to the future, Australians overwhelmingly hold a desire for more 
nature in our communities and cities.

•  9 in 10 Australians would welcome more nature reserves over newly 
built premises, such as shopping complexes. 

•  90% believe newly built apartments should better incorporate 
green spaces, such as in-built parks. These sentiments were shared 
regardless of whether they lived in metro or regional areas. 

•  When it comes to education, almost 9 in 10 Australians support the 
wider introduction of sustainability and environmental education 
to the Australian school curriculum, instilling eco-knowledge and 
values in our future leaders and changemakers. 

•  Almost 9 in 10 Australians agree companies should take action to 
address environmental challenges, cementing the expectation that 
businesses in Australia play a leading role.

•  Excitingly, a large proportion of Australians use their purchasing 
power to help nature, with close to 1 in 3 buying solely from 
companies with sustainability and related environmental pledges. 

Looking to the future, Australians overwhelmingly hold  
a desire for more nature in our communities and cities.
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N AT U R A L  H A B I T S 
Australians are doing a lot at home to help nature and the environment, from 
recycling and reducing waste, planting trees and immersing themselves in nature. 
Consciously decreasing water use, limiting personal electricity use and joining 
petitions and campaigns are actions that the majority of Australians self-report 
doing on a regular basis.

Here are the green habits that Australians are participating in from 
the comfort of their homes to help nature and our environment:

Whether it’s paper, cardboard, glass, plastics, and 
aluminium, Australians are active and committed to 

reducing, reusing, and recycling. 

More than 3 in 5 Australians say they recycle daily, 
and 1 in 4 recycling on a weekly basis. The most 

active recyclers were between 65 to 74 age range, 
with 73% saying they recycle daily. 

Many Australian homeowners have private backyards, 
requiring monthly maintenance. Garden maintenance 

includes fertilising, pruning, watering, or any other 
activity that involves tending a garden.

1 in 3 Australians participate in garden maintenance 
at least once a week. However, almost 1 in 5 say they 

never participate in these activities.ies.

Active gardeners and green thumbs across Australia 
participate in a variety of planting to cultivate food, 

provide shade, and habitat for biodiversity. 

Close to 1 in 3 participate in planting at least once 
a month. However, almost as many say they never 

participate in planting.

Composting, the recycling of organic matter such as food 
scraps and leaves into fertiliser, is perhaps Australia’s 

biggest recycling opportunity to reduce greenhouse gas 
emissions.  

 
More than 1 in 5 Australians participate in composting 

on a daily basis. However, more than 2 in 5 say 
they never participate in composting activities. 

Interestingly, Melburnians were the most likely to 
compost on a daily or weekly basis (20%, respectively). 
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City councils across Australia maintain over thousands of 
parks, ranging from small pocket parks and district parks, to 

botanical gardens.

30% of Australians visit a community park weekly, while a 
similar amount visit on a monthly basis only. Alarmingly, 

1 in 10 Australians living in the Sydney region admitted to 
never visiting their local park. 

Aside from community parks. Australia also has numerous 
bushland reserves, wetlands, rainforests, and national parks. 

47% Australians say they visit a rainforest, state park, 
or wildlife sanctuary once a year. Another 24% say they 

visit at least once a month. Australians in the 25 – 34 age 
bracket were most likely to visit a rainforest, state park 

or wildlife sanctuary, with 6.5% reporting that they visit 
daily, and a further 12% visiting weekly.

For many other Australians, appreciation of nature is shown by 
visiting the parks and forests that preserve Australia’s natural 
diversity and ecosystems.

Despite all the above, close to 4 in 5  families consider nature and garden related activities, 
such as planting, playing in the backyard, and playing in the park, as important for family 

bonding and establishing traditions. 
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G R E E N  FA M I LY  H A B I T S
While some may choose to turn to outdoor parks and 
wildlife sanctuaries to get their daily dose of nature, 
others opt to retreat to their backyard, or instead, prefer 
to stay indoors rather than experiencing nature.

Over the last few decades, we see a rising trend of the 
‘Indoor Generation’, referring to the increasing number 
of people spending the majority of their time indoors. 

Currently, more than 10% of  families admit to never 
spending time outdoors, or in nature. Factors such 
as the development of technology, on-demand 
entertainment, flexible working arrangements,  and the 
option to courier food and other goods to the home, 
has meant that many find it more convenient to stay 
within the comforts of the home. 

The impacts of reduced time in nature are particularly 
acute for children, with studies demonstrating increased 
levels of childhood obesity, depression, anxiety, ADHD, 
and a host of other issues, including what Richard Louv 
terms “Nature Deficit Disorder”12. These trends are more 
pronounced in urban areas and in socio-economically 
disadvantaged communities12. 

A study recently published found that across 186 
studies, children with high “screen-time” and low  
“green-time” exposure were more likely to demonstrate 

poor mental health, cognitive functioning and academic 
achievement, whereas children with high exposure to 
nature and limited screen time demonstrate favourable 
psychological outcomes.13

For those who opt to stay at home, the great Australian 
backyard is the top choice for home-bodies to get their 
daily dose of nature.

 

Australia is known for having backyards attached 
to suburban dwellings, particularly with older 
homes having larger backyards and private green 
space. Of the respondents with backyards, 1 in 2 
say they frequent their yard on a daily basis. 

 
 
However, with the demand of housing rising over the 
years, the backyard has become an increasingly scarce 
amenity. For Australians with backyards, close to 2 in 
10 would consider converting this outdoor space into 
additional housing space, such as a garage or granny flat. 

The rise of the Indoor Generation is reflected in 
backyard usage as 1 in 3 respondents say that the 
backyard is their least used part of the house, while 
another 1 in 10 say they never spend time in their 
backyard. Those falling between 25 to 34, and 35 to  
44 are the least likely to spend time in their yard. 

However, currently 1 in 5 adult Australians spend at least 20 hours indoors each day. 

Meanwhile,  2 in 3 claim that they are spending more time indoors now, compared to their childhood. 75 - 84 year 
old’s recorded the highest difference, while those aged 18 - 24 followed closely behind. 

More than 1 in 2 Australian parents 
believe that their child, or children, 

do not see enough of nature.

1 in 2 Australians say their child, 
or children, prefer to spend time 
on devices over spending time 

outdoors.

4 in 5 Australians believe kids do 
not spend enough time outdoors 

during the school holidays.

Close to 1 in 5  kids spend less than 
15 minutes a day outside in nature 
(excluding time spent at school). 

Despite being nicknamed the 
‘sunshine state’, Queensland kids 

spent the least time outdoors. 

The societal shift toward spending time indoors is particularly pronounced amongst children: 
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The leading reasons Australians choose not to spend 
more time outdoors include; 

 Working (45%) 

 Busy lifestyle (43%)

 

 COVID-19 lockdowns and isolation (28%)

 
Over the past three years, Australia has continued to 
feel the effects of the global COVID-19 pandemic. After 
experiencing many days in lockdowns spent at home, 
there has actually been an increase of Australians 
returning to the great outdoors, desiring to leave the 
home and be closer to nature. 

Looking back, at their time spent indoors over the past few 
years and adjusted for age, our respondents said:

51%
spend more time indoors now, 

compared to a decadea decade ago.

62%
spend more time indoors now, 
compared to two decadestwo decades ago.

60%
spend more time indoors now, 

compared to three decadesthree decades ago.

57%
spend more time indoors now, 
compared to four decadesfour decades ago.

56%
spend more time indoors now, 
compared to five decadesfive decades ago. 

The majority of respondents said they lived walking 
distance from a community park or wildlife sanctuary, 
from childhood to adulthood. 

As a child, more than 3 in 5 of our adult participants 
lived within walking distance from a community park 
or wildlife sanctuary. 1 in 3 did not, with the majority of 
survey respondents in Melbourne living far from a park 
or wildlife sanctuary.

As an adult, 4 in 5 lived walking distance from a 
community park or wildlife sanctuary. For those that 
did not, the majority were Sydney residents.

This now marks the highest time spent indoors in more than 30 years.
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C OV I D -19  
A N D  N AT U R E 
The effects of COVID-19 rippled throughout Australia, with the implications 
of the virus resulting in lockdown measures and social isolation, and reduced 
opportunities to get out in nature. Beyond the health impacts of the virus, the 
COVID-19 lockdowns were reported by survey respondents to have had an impact 
on our feelings, emotional wellbeing and lifestyle. 

•  22% experienced health-related stress 
Aussies aged 45 – 54 reported the highest level of 
health-related stress.

• 34% experienced feelings of isolation or 
detachment 
Aussies aged 45 – 54 reported the highest level of 
isolation or detachment.

• 17% experienced feelings of being frequently 
overwhelmed 
Aussies aged 25 – 34 reported the highest level of 
feeling frequently overwhelmed.

• 28% experienced poor sleep  
Aussies aged 45 – 54 reported the highest levels of 
poor sleep.

• 31% experienced feelings of low energy 
Aussies aged 25 – 34 reported the highest feelings 
of low energy.

• 8% experienced feelings of low immunity 
Aussies aged 25 – 34 and 35 – 44 equally reported 
the highest feelings of low immunity.

• 31% experienced a fear of the future 
Aussies aged 45 – 54 experienced the highest level 
of feeling fearful of the future.

• 23% experienced none of the above 
Aussies aged 65 – 74 were the most likely to 
experience none of the above feelings.

However, more than 4 in 5 Australians say that getting 
outside in nature helped relieve the severity of some 
of the reported feelings and emotional impacts caused 
by COVID-19. Improvement of mood (55%), increased 
feelings of relaxation (50%) ranked as highest benefits 
of time spent outdoors

2 in 5 Australians admitted that if they do not get 
outside, they experience a low mood. Similarly, 36% 
reported feelings of low energy. 

After many days spent at home, Australians have been 
eager to return outside. Since COVID-19, more than 1 in 
2 Australians say they feel more inclined to spend time 
outdoors. Furthermore, more than 1 in 2 say that the 
prolonged effects of isolation have been the driver that 
has encouraged them to go out into nature. 

Throughout the COVID-19 pandemic, participants reported 
experiencing the following emotions:

40% experienced anxiety 
Aussies aged 25 – 34 reported 
the highest level of anxiety.

27% experienced financial stress 
Aussies aged 25 – 34 reported the 
highest level of financial stress.

34% experienced emotional stress 
Aussies aged 25 – 34 reported the 
highest level of emotional stress.

23% experienced employment stress 
Aussies aged 25 – 34 reported the 
highest level of employment stress.
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Australians aged 45 to 54 were most likely to continue to return to nature, closely followed by those aged 25-34.

COVID-19 lockdowns also saw many Australians bringing nature into the home. 

The role of greenspace
A 2016 review by 20 international experts of the science behind human health benefits from urban 
nature identified three general functions of greenspace:

• reducing harm (e.g. reducing exposure to air pollution, noise and heat);

• restoring capacities (e.g. attention restoration and physiological stress recovery); and

• building capacities (e.g. encouraging physical activity and facilitating social cohesion.1⁴ 

To get the greatest human health gain, urban greenspaces should emphasise biological complexity  
to enhance human wellbeing in addition to biodiversity conservation.

As Australians reported spending more time indoors, our exposure to nature has seen sharp decreases. 
With close to 1 in 10 Australians having reported they do not know how to protect nature at all, this 
aligned with self assessment of respondents in their outdoor skills related to protecting nature.

Following the COVID-19 
lockdowns, do you intend to 
continue spending more time 
outdoors and in nature?  
 
Here are the percentage of 
Australians that responded ‘Yes’ NSW 78%

QLD 77%

NT 66%

WA 76%

SA 78%

VIC 80%

ACT 88%

TAS 73%

18% said they have dedicated “plant-care” days to keep their plants in top 
condition, including watering, repotting, pruning, and wiping their leaves.

It is estimated that close to 1 in 2 Australians purchased a plant during COVID-19. 
Further, close to 1 in 5 shared that they send pictures of their plants to friends and 
family on a regular basis. Based on the results, women are twice as likely to send 
pictures to their friends, compared to men (28% and 14%, respectively). 
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O U R  O U T D O O R  S K I L L S
A lack of time and access to nature in the form of community gardens or backyards may be 
contributing to an overall lack of positive backyard behaviours and perceived outdoor skillset to 
protect nature by Australians. Currently 16% of Australians do not have access to a backyard. 
Further, 1 in 5 Australians admit to never having gardened in their life. 

This has created a series of reported skill gaps including:

Gardening offers a wide range of positive physical, mental and social health benefits which 
has been demonstrated in numerous studies, including reduced depression and anxiety and 
improvements in life satisfaction, sense of community and physical fitness15.

More than 1 in 5  do not know 
how to compost, and only 

(10%) believe they are experts 
in this area. Interestingly, 

women on average who claim 
to be experts at composting vs 

men (11.6% vs 8.7%)

Close to 1 in 3 Australians 
rank themselves as poor 
at maintaining watering 

schedules, such as 
determining how much and 
how often to water a plant. 

More than 1 in 3 do not know 
how to fertilise a plant.

1 in 3 ranked themselves as 
neutral when it comes to 

planting seedlings.

Close to 1 in 3 ranked 
themselves as neutral when it 
came to harvesting fruits and 

vegetables. 

Close to 1 in 3 ranked themselves 
as neutral when it comes to 

identifying and plucking weeds. 
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W O R K  &  C I T I E S : 
N AT U R E  A R O U N D  U S 
While Australians may wish to be closer to nature in their homes and suburbs, it appears 
the trend has also extended to the workplace and urban settings. In fact, more than 2 in 
3 Australian office workers seek more nature in their work setting.

Similarly, more than 8 in 10 would be in 
favour of workplaces having more nearby 

and convenient greenspaces for employees 
to work from such as rooftop gardens, 

courtyards, and spaces to accommodate 
working from the outdoors such as 

umbrellas, tables, and seating areas.

Although respondents acknowledged the 
benefits of spending time in nature and 
were open to seeing increased nature 
in their working spaces, when it came 

to holidays, nature-centred and “nature 
escapes,” ranked the lowest (2.5%), with 

cruises and spas taking the top spots.
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R E C O M M E N DAT I O N S
While most have a desire to care for - and experience - nature around them, 
there is more to be done when it comes to real action that makes a difference.

In particular, better considering the ways we can bring nature back to aspects 
of our lives, including our cities, homes and workplaces, to help protect 
environmental wellness.

1. Choose Nature

Nature has always played a critical part in our wellbeing. 
With documented benefits to mental and physical health, 
making mindful choices to experience nature is shown to 
improve overall wellness. Consider eating lunch outside, 
get out one stop early on public transport or plan your 
weekend around nature activities.

2. Reconsider time outdoors

Australians revealed that despite a desire to get outdoors 
more often, most do not. Consider the small act of an 
extra 20 minutes a day outside combining an activity that 
you may do inside for the outdoors. For instance, reading 
a book in the nearby park or choosing a “walk and talk,” 
meeting at work.

3. Welcome nature back into our cities

Help create native habitats yourself: if every Australian 
planted and cared for just one tree or shrub this year, we’d 
be 25 million trees and shrubs richer. Plants help combat 
the urban heat island effect11 and give local wildlife a 
helping hand – there are so many benefits from adding 
native plants to your outdoor spaces.

4. Better quality sourced products

Helping to protect nature also starts from the product 
shelf. Consider opting for products that better incorporate 
sustainable packaging and quality-sourced ingredients 
to ensure protecting nature starts from the shelf – to the 
home. By the end of 2022, it is hoped that Australasian 
Recycling Label logos will be applied to all Nature’s Own 
products to help consumers more easily identify such 
sustainable sourcing.

5. Find nature near you

Most city and regional councils offer maps and easy to 
use information on where to access parks, rainforests and 
other nature reserves near you. Consider making your next 
family bonding time out in nature by capturing this into 
the itinerary. 

6. Encourage your employer to act 
greener

An overwhelming volume of Australians think workplaces 
should better incorporate green or natural spaces into 
their design. While this may not be immediately possible 
for some places, consider easier and self actionable ways 
to help protect nature from your workplace, such as 
nominating a recycling champion or introducing more 
plants to your workspace.

7. Using your outdoor spaces

Gardening is one of the most pure acts of sustainability. 
We protect the space and replenish it without disrupting 
its most natural form of being. However, there are ways to 
consider making even more sustainable use of your garden, 
including buying plants sold in recyclable pots.

8. Volunteering at local sites

A huge 68% of Australians shared they have never 
volunteered for eco-related causes. There are a range of 
community organisations, including Clean Up Australia 
Day, who offer easy ways to help restore and protect 
nature. It can be as quick as an hour, or as frequent as once 
a day, but making the choice to protect nature with like-
minded people in your community can help make you feel 
good, while doing some good.
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